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The matte look: new colors for Audi TT, TTS, TT RS,
Audi Q3, and RS Q3

e A matte finish lends top models RS Q3* and TT RS* a distinctive look

e Both matte and glossy lacquer make their debut on the same production line in
Gy6r, Hungary

¢ From Python Yellow to Dew Silver - this is how color names are created at Audi

Ingolstadt, January 18, 2022 - In addition to Python Yellow for the TT RS* and the exclusive
Dew Silver for the RS Q3*, Daytona Gray and Florett Silver complement the new matte-finish
color palette, which Audi now offers for other models besides its top-of-the-line sports
vehicles. Even TT and Q3 series base models are now available in these new matte colors.

The demand for dramatic car paint finishes is on the rise - individuality, sportiness, and value are
being coveted more and more. A matte finish highlights the silhouette of a vehicle, brings its
sublime design and sporty elegance to the forefront, and gives the vehicle an extra special note.
“Design remains the top reason for purchasing an Audi. And the color of the vehicle is extremely
important, as it’s an expression of a driver’s personality,” says Susan Nolte, responsible for
exterior colors within the Product Marketing Special Equipment team at Audi. However, before a
new exterior color can be ordered for an Audi, a number of different processes have to have
taken place.

How does Audi determine colors and variations of paint?

Coming up with color suggestions for a new model is the job of the Color & Trim team of Audi
Design and the Product Marketing team, who work in close collaboration. The first step is for the
Design colleagues to work out new colors based on trends that are tracked by the design studios
in Ingolstadt, Beijing, and Malibu. Product Marketing then ensures that Audi customers can
choose from a wide array of colors. Finally, appropriate names are selected for the offer on
hand.

What role do color descriptions play?

Another key aspect in the acceptance of the colors offered by Audi is what the names
communicate. “What is particularly important here is that the names given to the colors
describe each color as precisely as possible. The first part of the name is the creative element,
but it also needs to evoke a connection with the color,” explains Nolte. Audi often uses terms
inspired by the world of geography and from flora and fauna. Racetracks also play a role in
naming colors for sporty models. Some colors are used across all models while others are used
for specific models. Audi offers up to a dozen different color choices for any given model. And
there are also special colors for RS models.

The equipment, data and prices specified in this document refer to the model range offered in Germany.
Subject to change without notice; errors and omissions excepted.

*The collective fuel/electric power consumption values of all models named and available on the German
market can be found in the list provided at the end of this Medialnfo. 1/4
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Muted shades dominate the color game

Three out of four customers who purchase new vehicles in Germany currently prefer the colors
white, black, or gray/silver. Even at Audi, these rank as the most popular colors, followed by blue
- the chromatic color of choice, with a share of around ten percent. There is a burgeoning
demand for matte finishes. “Matte is a paint finish that is particularly popular with sporty
models; RS vehicles, for example, are often ordered in eye-catching, dramatic colors,” says
Nolte. There are also colors with crystal effects, such as Sebring Black. Here, glass flakes
combined with metallic effects create additional glitter dots in the paint. Modern paints
shimmer differently depending on the sunlight and change the hue depending, among other
things, on the perspective and the color of the sunlight.

How the vehicle gets a matte finish

Modern paints are technically complex. In addition to the phosphate layer, the paint finish - with
cathodic dip coating (CDP), filler, base coat, and clear coat - consists of five thin layers that
together are no thicker than one-tenth of a millimeter. That’s about equivalent to the thickness
of a strand of human hair. To meet the quality requirements of daily use in the long run, the
paints undergo various short- and long-term tests, including stone-chip resistance and
weathering tests. As part of the approval process, Audi also checks things such as the adhesion
and corrosion resistance of the paint. The entire process of design, selection, technical
implementation, and approval of the colors can take anywhere between three to five years.
“Top-notch quality needs time, which is why, figuratively speaking, we think about tomorrow
yesterday,” says Nolte. For the first time, matte exterior colors are possible for the Audi TT and
Audi Q3 series manufactured in Gyér. The lacquering process is carried out in parallel to the
mass production of vehicles at the plant in Hungary. The primer, filler, and color coats are
followed by the clear matte coat, which contains matting agents in the form of silicate particles.
This is applied directly to the base coat. The thickness of its layers ranges between 40 to 50
micrometers, or in other words, 40 to 50 thousandths of a millimeter, as with conventional clear
coats. The matting agents lend the surface its characteristic matte finish. With its surface
structure, matte paint reflects light diffusely instead of directionally, thus achieving the matte
look. Once the body is painted, automated and manual measurements and quality checks follow
- including in the light tunnel.

Where the car gets its color: the paint shop in Gyér

In the 43,000-square-meter paint shop in Gy6r, rigorous preparation preceded the series-
production use of the matte paint: following a test coat, the painted surface was examined in a
lab test phase. To implement the new technology, the employees in these areas set up the
production infrastructure by aligning the lines from the paint supply rooms with the robot room
and adjusting the robots. The ten paint robots at the plant were programmed and tested
according to the special requirements of the matte-lacquering process.

*The collective fuel/electric power consumption values of all models named and available on the German
market can be found in the list provided at the end of this Medialnfo. 2/4
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Matte finishes are now available for all Gy6r-manufactured models of the Audi TT, TTS*, TT RS
Coupé* and Roadster*, as well as the Audi Q3, Audi RS Q3*, and its Sportback versions. The mass
production of the TT RS* will begin with the matte finish in Daytona Gray, Florett Silver, and
Python Yellow. Instead of Python Yellow, the Audi RS Q3* will now come in Dew Silver, a color
used exclusively for the Q3.
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The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers
of automobiles and motorcycles in the premium segment. Itis presentin more than 100 markets worldwide
and produces at 21 locations in 13 countries. 100 percent subsidiaries of AUDI AG include Audi Sport GmbH
(Neckarsulm, Germany), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy), and Ducati Motor
Holding S.p.A. (Bologna/Italy).

In 2020, the Audi Group delivered to customers about 1.693 million automobiles of the Audi brand, 7,430
sports cars of the Lamborghini brand and 48,042 motorcycles of the Ducati brand. In the 2020 fiscal year,
AUDI AG achieved total revenue of €50.0 billion and an operating profit before special items of €2.7 billion.
At present, around 87,000 people work for the company all over the world, 60,000 of them in Germany.
With new models, innovative mobility offerings and other attractive services, Audi is becoming a provider of
sustainable, individual premium mobility.

*The collective fuel/electric power consumption values of all models named and available on the German
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Fuel/electric power consumption of the models named above
Information on fuel/electric power consumption and CO2 emissions in ranges depend on the tires/wheels
used as well as the selected equipment.

Audi TT RS
Combined fuel consumptionin /100 km: 8.7 -8.5 (27.0 - 27.7 US mpg);
combined CO; emissions in g/km: 200 - 193 (327.9-3170.6 g/mi)

Audi TT RS Coupé
Combined fuel consumptionin /100 km: 8.5 (27.7 US mpg);
combined CO; emissionsing/km: 194 -193 (372.2-310.6 g/mi)

Audi TT RS Roadster
Combined fuel consumptionin /100 km: 8.7 (27.0 US mpg);
combined CO; emissions in g/km: 200 - 199 (327.9-320.3 g/mi)

Audi TT S
Combined fuel consumptionin /100 km: 7.6 - 7.3 (30.9 - 32.2 US mpg);
combined CO; emissions in g/km: 174 - 168 (280.0 - 270.4 g/mi)

AudiRS 3
Combined fuel consumptionin /100 km: 8.8 -8.2 (26.7 - 28.7 US mpg);
combined CO; emissions in g/km: 201 - 188 (323.5-302.6 g/mi)

Audi RS Q3
Combined fuel consumptionin /100 km: 9.0 - 8.8 (26.7 - 26.7 US mpg);
combined CO; emissions in g/km: 206 - 201 (337.5-323.5 g/mi)

The indicated consumption and emissions values were determined according to the legally specified
measuring methods. Since September 1, 2017, type approval for certain new vehicles has been performed
in accordance with the Worldwide Harmonized Light Vehicles Test Procedure (WLTP), a more realistic test
procedure for measuring fuel consumption and CO2 emissions. Since September 1, 2018, the WLTP has
gradually replaced the New European Driving Cycle (NEDC). Due to the more realistic test conditions, the
consumption and CO2 emission values measured are in many cases higher than the values measured
according to the NEDC. Additional information about the differences between WLTP and NEDC is available
at www.audi.de/wltp.

At the moment, it is still mandatory to communicate the NEDC values. In the case of new vehicles for which
type approval was performed using WLTP, the NEDC values are derived from the WLTP values. WLTP values
can be provided voluntarily until their use becomes mandatory. If NEDC values are indicated as a range, they
do not refer to one, specific vehicle and are not an integral element of the offer. They are provided only for
the purpose of comparison between the various vehicle types. Additional equipment and accessories
(attachment parts, tire size, etc.) can change relevant vehicle parameters, such as weight, rolling resistance
and aerodynamics and, like weather and traffic conditions as well as individual driving style, influence a
vehicle’s electric power consumption, CO2 emissions and performance figures.

Further information on official fuel consumption figures and the official specific CO2 emissions of new
passenger cars can be found in the “Guide on the fuel economy, CO2 emissions and power consumption of
all new passenger car models,” which is available free of charge at all sales dealerships and from DAT
Deutsche Automobil Treuhand GmbH, Hellmuth-Hirth-Str. 1, 73760 Ostfildern-Scharnhausen, Germany
(www.dat.de).
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