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Sustainability as a crucial dimension of 

performance 

• Audi Sport GmbH now has largest product range ever 

• Delivery figures for R and RS models hit record high 

• Systematic electrification strategy in the high-performance segment 

Ingolstadt, June 10, 2021 - Audi Sport GmbH had an epic year in 2020, delivering more than 

29,300 vehicles to customers – a new record for the high-performance carmaker. With more 

than 15 R and RS models currently available, it now boasts its largest product range ever. And 

with its RS e-tron GT*, Audi Sport has also succeeded in entering the all-electric world. In this 

interview, the company’s new Managing Director Sebastian Grams and Rolf Michl, Head of 

Sales and Marketing, explain the technological potential offered by electrification and what 

this means from a sales perspective. 

Sebastian, you’ve been a member of the management team at Audi 

Sport GmbH since the first of March. Politicians are traditionally asked 

to provide an initial assessment after 100 days in office. What was this 

period of time like for you? 

 

Sebastian Grams: I’m a native of Heilbronn in Germany and began my career here at Audi  

20 years ago in the field of drive development. I can promise you that there isn’t a child in this 

region who doesn’t dream of working at Audi Sport. Like everyone on our team, I’m a 

performance enthusiast and extremely passionate about technology. Our mission is to push the 

limits of what’s possible – that’s what Audi Sport is all about. And I’m positive that this will 

continue to be the case in the future.  

Speaking of limits, what do you think it takes to break new ground?  

 

Sebastian Grams: Change begins, first and foremost, in the mind. Our goal in the high-

performance segment is to redefine the future of personal transportation and make it an even 

more emotional experience. One thing this will take is courage – the courage to look at things 

from completely different angles, and in doing so to explore new approaches that will continue 

to delight our customers in the future. We recently launched the RS e-tron GT* – the first all-

electric RS and our very first all-electric high-performance model – and thus unveiled a 

completely new, highly emotional side of the RS family.  
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And this coming from the mouth of an engineer. Rolf, as someone who 

works in sales, that must make your heart swell. 

 

Rolf Michl: Indeed, I couldn’t have said it better myself! Our R and RS models play a key role in 

the brand’s sporty image. With this specific segment, we’re targeting a very demanding, tech-

savvy clientele that places the highest demands on performance and design, but also on 

suitability for everyday use and customizability – this is a segment with significant growth 

potential for us.  

In 2020, we recorded a 16 percent increase in sales despite the coronavirus pandemic – a logical 

consequence of launching our new models in key sales regions such as Europe, North America, 

and China, but also in overseas markets such as Japan, Australia, and New Zealand. The appeal 

of our high-performance vehicles has a positive impact on how the entire brand is perceived. This 

has been particularly noticeable following the launch of the RS 6 Avant*, RS 7 Sportback*, and 

RS Q8*, which are posting outstanding sales numbers despite difficult market conditions. Our 

models have always been and continue to be dream cars – all over the world! 

The world you’re talking about is changing at the moment – think 

electrification and digitization. Is this also having an impact on people’s 

idea of what constitutes a dream car?  

 

Rolf Michl: It goes without saying that we’re noticing changes and we are intensively analyzing 

the megatrends and market developments that have an impact on our customers’ reasons for 

buying and their perception of luxury. The aspect of sustainability adds a crucial element to 

performance – different from what we’ve seen in the past, but definitely fascinating!  

Sebastian previously mentioned the RS e-tron GT*: a passionate statement against uniformity. It 

delivers up to 475 kW (646 PS) of total power and 830 Nm total torque. Its acceleration is 

incredible and is sure to wow even the most skeptical critics – this is another milestone for us as 

we enter a new era of all-electric high performance that appeals to both our loyal long-time 

customers and new customers. 

Acceleration is one thing, but many still associate performance with the 

impressive sound of a large combustion engine.  

 

Rolf Michl: This is exactly where we’re seeing the biggest change. Customers shopping for an 

all-electric high-performance model are obviously looking for exceptional performance, but they 

also prioritize sustainability and making an understatement. Quiet is the new loud! The digital  

e-tron sport sound system uses real-time data on the speed of the electric motors and other 

parameters to simulate the sound of the drive system in operation in an authentically subtle 

way. The driver can modify the sound characteristics via customization options in the Audi drive 

select system.  
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This means you can drive quietly through your neighborhood and really let it rip in typical RS 

fashion when the situation allows.  

A completely new kind of high performance. Sebastian, can you tell us 

more about Audi Sport GmbH’s electrification strategy? 

 

Sebastian Grams: A clear and systematic electrification strategy is the foundation of our 

company’s future viability. We began the process of electrifying our Audi Sport models with the 

combustion engines. The RS 6 Avant*, RS 7 Sportback*, and RS Q8* combine powerful 4.0-liter 

V8 biturbo TFSI engines with 48-volt mild hybrid systems and cylinder on demand technology. 

Future model generations will take the RS range one step further, with high-performance plug-

in hybrids and all-electric powertrains.  

E-mobility opens up completely new dimensions in driving dynamics – think, for example, of the 

fully variable power distribution of the electric quattro drive with torque vectoring. 

Spearheading our push into the age of high-performance e-mobility will be our fully electric 

models such as the RS e-tron GT*.  

Rolf, from a sales perspective, can you already provide us with specific 

details of the next steps in this roadmap? 

 

Rolf Michl: We expect to offer more than half of our high-performance models in partially or 

fully electrified form as early as 2024. And by 2026, this figure will likely even be as high as  

80 percent. We want to offer our customers the right products and services for their specific 

markets and segments. This ranges from the electrification of a broad spectrum of vehicles via 

mild-hybrid technology to the flexibility of plug-in hybrids and the unique driving experience of 

all-electric cars. We still see significant potential in the high-performance SUV segment in many 

markets. By the end of the decade, we plan to only offer electrified models in the high-

performance segment - in other words all-electric vehicles and high-performance plug-in 

hybrids.  

Let’s conclude by returning to the culture of change mentioned at the 

beginning. Sebastian, where do you believe the greatest opportunity in 

this transformation lies? 

 

Sebastian Grams: A transformation of this magnitude is not a one-man show. We’re working 

extremely passionately on this as a team. Change always represents a great opportunity. In this 

process, we’re motivated to develop new solutions faster than others and to implement them 

courageously. Here at Audi Sport, our mission is to create the future of mobility in the high-

performance segment – a sustainable, progressive and digital future. We know that our 

customers have high demands and are only satisfied with the best products. 



     
 
 

 
 
*The collective fuel/electric power consumption and emissions values of all models 
named and available on the German market can be found in the list provided at the end 
of this text. 4/5 

 

Kommunikation Produkt und Technologie  

Tanja Lehner-Ilsanker  

Pressesprecherin Audi Sport GmbH  

Phone +49 841 89-34105 

Email: tanja.lehner@audi.de  

www.audi-mediacenter.com 

Kommunikation Produkt und Technologie  

Eva Stania 

Pressesprecherin Audi A6, Audi A7, Audi S6, 

Audi S7, Audi RS 4, Audi RS 5, Audi RS 6, 

Audi RS 7, Audi R8, Audi R8 Spyder,  

Fahrwerk, Audi quattro  

Phone: +49 152 57767044  

Email: eva.stania@audi.de 

 

 

 

 

 

The Audi Group is one of the most successful manufacturers of automobiles and motorcycles in the premium 
and luxury segments. The brands Audi, Ducati, Lamborghini and Bentley produce at 21 locations in 13 
countries. Audi and its partners are present in more than 100 markets worldwide. 

In 2021, the Audi Group delivered around 1.681 million cars from the Audi brand, 8,405 sports cars from 
the Lamborghini brand and 59,447 motorcycles from the Ducati brand to customers. In the 2021 fiscal year, 
AUDI AG achieved a total revenue of €53.1 billion and an operating profit before special items of €5.5 billion. 
More than 89,000 people all over the world work for the Audi Group, around 58,000 of them in Germany. 
With its attractive brands, new models, innovative mobility offerings and groundbreaking services, the group 
is systematically pursuing its path toward becoming a provider of sustainable, individual, premium mobility. 

http://www.audi-mediacenter.com/
https://de.linkedin.com/company/audi-ag
https://twitter.com/audiofficial?lang=de
https://www.youtube.com/channel/UCO5ujNeWRIwP4DbCZqZWcLw
https://www.facebook.com/audiofficial
https://www.instagram.com/audiofficial/
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Fuel/electric power consumption and emissions values** of the models named above: 

Audi RS e-tron GT  
Combined electric power consumption in kWh/100 km (62.1 mi)*: - (NEDC); 22.1– 19.8 (WLTP); 
combined CO2 emissions in g/km (g/mi)*: 0  

 
Consumption and emissions values are only available according to WLTP and not according to 
NEFZ for this vehicle. Information on fuel consumption and CO2 emissions in ranges are 
dependent on the chosen vehicle specification. 

 

Audi RS 6 Avant  
Combined fuel consumption in l/100 km*: 11.6–11.5 (20.3–20.5 US mpg);  
combined CO2 emissions in g/km*: 265–263 (426.5–423.3 g/mi)  

Audi RS 7 Sportback  
Combined fuel consumption in l/100 km*: 11.6–11.5 (20.3–20.5 US mpg);  
combined CO2 emissions in g/km*: 265–263 (426.5–423.3 g/mi)  

Audi RS Q8  
Combined fuel consumption in l/100 km*: 12.3–12.1 (19.1–19.4 US mpg);  
combined CO2 emissions in g/km*: 281–276 (452.2–444.2 g/mi)  

 
**The indicated consumption and emissions values were determined according to the legally 
specified measuring methods. The WLTP test cycle completely replaced the NEDC on January 1, 
2022, which means that no NEDC figures are available for vehicles with new type approvals 
from after this date. 
The figures do not refer to a single, specific vehicle and are not part of the offering but are 
instead provided solely to allow comparisons of the different vehicle types. Additional 
equipment and accessories (add-on parts, different tire formats, etc.) may change relevant 
vehicle parameters, such as weight, rolling resistance and aerodynamics, and, in conjunction 
with weather and traffic conditions and individual driving style, may affect fuel consumption, 
electrical power consumption, CO2 emissions and the performance figures for the vehicle. 
Due to the more realistic test conditions, the consumption and CO2 emission values measured 
are in many cases higher than the values measured according to the NEDC. This may result in 
corresponding changes in vehicle taxation since September 1, 2018. Additional information 
about the differences between WLTP and NEDC is available at www.audi.de/wltp 
Further information on official fuel consumption figures and the official specific CO2 emissions 
of new passenger cars can be found in the “Guide on the fuel economy, CO2 emissions and 
power consumption of all new passenger car models”, which is available free of charge at all 
sales dealerships and from DAT Deutsche Automobil Treuhand GmbH, Helmuth-Hirth-Str. 1, 
73760 Ostfildern-Scharnhausen, Germany (www.dat.de).  
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